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Press release
The Volvo Group rallies its 100,000 employees to promote its global Stop, Look, Wave road safety training campaign.

[bookmark: _GoBack]Volvo Group employees – based all around the world – are encouraged to get involved in promoting safety awareness sessions, to help children in their immediate environment understand how best to behave around trucks, buses and cars to stay safe.

Each day, more than 3,400 people die in traffic accidents around the world; this is well over 1.2 million deaths per year.  The World Health Organization estimates that without drastic action, the number of road traffic fatalities will increase by 45% by 2030. 
Commercial vehicles are implicated in about 10% of fatal road accidents.  Over the years, the Volvo Group has developed many pioneering safety features for its products, to limit the impact of traffic accidents on people.  
But for Volvo, this was never enough. As a company committed to safety, the Volvo Group works on all aspects of the problem, continuously conducting traffic research to analyze real life accidents’ causes so that it becomes possible to prevent accidents from happening in the first place. 
It is clear that the cause behind the majority of road accidents involves human behavior to some degree. So, to step up the speed, the Volvo Group has decided to work on raising children’s awareness of how to behave safely in traffic through its Stop, Look, Wave campaign. This campaign is based on activities developed by Volvo Trucks and executed since 2001 in several countries. As an example, in Denmark alone, 80,000 schoolchildren have been trained on traffic safety with the help of Volvo Trucks.  
Now, to achieve even better results, the Volvo Group encourages its 100,000 employees – based all around the world – to get involved in promoting safety awareness sessions for children in their immediate environment, to help them understand how best to behave around trucks, buses and cars to stay safe.  
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A training kit was specially developed and made available to all employees to help them in their Stop, Look, Wave conversations with children. 
At the same time, the International Road Transport Union (IRU) has decided to connect with drivers all around the world, to make sure that when the children wave, drivers wave back.
#

Brussels, 26 May 2015

For further information, please contact:
Beatrice Cardon
Director Media Relations
Tel.: +32 2 482 5872 
beatrice.cardon@volvo.com
For more stories from the Volvo Group, please visit www.volvogroup.com/globalnews 

The Volvo Group is one of the world’s leading manufacturers of trucks, buses, construction equipment and marine and industrial engines. The Group also provides complete solutions for financing and service. The Volvo Group, which employs about 100,000 people, has production facilities in 19 countries and sells its products in more than 190 markets. In 2014 the Volvo Group’s sale amounted to about SEK 283 billion (EUR 31 billion). The Volvo Group is a publicly-held company headquartered in Göteborg, Sweden. Volvo shares are listed on Nasdaq Stockholm. For more information, please visit www.volvogroup.com or www.volvogroup.mobi if you are using your mobile phone.
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