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Wayfarers Arcade

Southport is situated on the north west coast of England,
approximately 20 miles north of Liverpool and easily
accessible by rail, road and air.
The town was initially founded in 1792, although the
village of Churchtown, which lies on the outskirts of the town,
is much older and was mentioned in the Domesday Book in
1086.With miles of firm golden sand, fringed by undulating

of the shops are still covered with the original Victorian and
Edwardian iron canopies, whilst gardens, bandstands and
water features line much of the other side of the road.
Visitors love spending time exploring both the Royal Arcade
with its mix of collectables and antiques and Wayfarers with
its stunning glass vaulted roof and galleried shopping.
From Lord Street, it’s just a short walk through to

Southport is famous for the wide, tree-lined boulevard of Lord Street,
reputedly one of the finest shopping streets in the UK.
dunes, the coastline has one of the most undeveloped
stretches of sand dunes in the country and is home to
several endangered species of flora and fauna. Southport
has the 2nd longest pier in the UK and the Pavilion at the
end offers views from North Wales to the south and the
Lake District to the North.
Southport is famous for the wide, tree-lined boulevard
of Lord Street, reputedly one of the finest shopping streets
in the UK, this has given the town the reputation of being
the ‘Paris of the North’. Prince Louis Napoleon lived here for a
short time before becoming Emperor of France and it is
widely believed that many of the Parisian boulevards were
modelled on what he saw during his short time here. Many

Chapel Street, where pedestrianisation has changed the
face of high street shopping.There are plenty of other
places to shop in Southport – Wesley Street,
Eastbank Street, and Market Street to name but a few.
The Southport events calendar offers a diverse mix of
events including the Southport Food & Drink Festival,
Southport International Jazz Festival, Southport Flower Show,
Southport Air Show and the British Musical Fireworks
Championships.There are three theatres, a multi-screen
cinema, ten-pin bowling, over 200 restaurants, bars and cafés,
superb hotels and a thriving night-life – and the world’s only
Lawnmower Museum!

Southport’s innovative ‘coach tourism strategy’
has led the way for many other destinations.
The Confederation of Passenger Transport’s (CPT)
‘Partnership and Passengers’ prospectus
highlights the value of coach travel to both the
local and national economy in monetary and
environmental terms. Southport has worked in
partnership with the CPT and UK coach industry
to meet the needs of coach operator, driver and
passenger and is keen to establish strong
working links with overseas operators.

“

The Importance of Coach Travel to Southport
and the Borough of Sefton has been recognised
by both the private and public sector.The
commercial value of over 4,000 coaches visiting
or staying in the resort each year cannot be
underestimated. Southport has made a
determined effort to make the town as friendly
and welcoming as possible to both coach
operators and group travel organisers.

”

Tony Corfield, Head of Tourism, Sefton Metropolitan Council
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Marine Way Bridge

Atkinson Art Gallery

Visitor Economy and Investment
During the last decade, over 200m has been invested in Southport, being a mixture of
Objective One, private sector, Sefton Council and other funding including Heritage
Lottery Fund. Creating a new sea defence enabled the building of the retail and leisure
development of Ocean Plaza, the regeneration of the Pier and the opening of the new
Marine Way Bridge, linking the Promenade with the seafront. £30m has seen the
development of the Southport Theatre & Convention Centre linking through to a brand
new 4 star Ramada Plaza hotel, enhancing both visitor and business tourism into the
town. Further investment in the town centre has seen the pedestrianisation of Chapel
Street and restoration of the War Memorial and Lord Street Gardens. The £5m Splash
World Water Park is now in its third year of operation and is firmly established as
Southport’s most popular family attraction.
Southport is now entering stage two of its regeneration process, with plans approved for
a complete refurbishment and reconfiguration of the Southport Arts Centre, Atkinson Art
Gallery and Library. When completed, the new ‘Cultural Centre’ will offer a wide spectrum
of theatrical performances ranging from high profile artists to more niche offerings.
With enhanced security measures, the Atkinson Art Gallery will be in a position to attract
larger and more prestigious exhibitions, alongside those local and regional ones already
on display.
The next five years will also see the redevelopment of Marine Park, formerly Pleasureland
and the adjacent Princes Park. Urban Splash has been awarded the contract to redevelop
the 17.3 ha site to provide a major regional visitor attraction. Although detailed plans are

Ocean Plaza

not yet confirmed, the primary use for the site will be a leisure and recreation attraction
aimed at serving the needs of residents and visitors all year round and complementing
the existing range of attractions and facilities already provided in the town. The focus will
be very much on quality, viability and sustainability.
Research carried out in 2007, shows a steady increase in visitor figures to Southport with
11.5m visitors providing full time equivalent employment to over 4000 residents and
generating over £252m for the visitor economy.
International Links
Southport’s European and international links extend far beyond the twinning of the town
with Mons (Belgium), Gdansk (Poland), and Fort Lauderdale (USA). Both Southport,
Queensland, Australia and Southport, North Carolina, USA maintain regular contact with
Southport UK, culminating in a party from the USA choosing to visit the town when their
cruise liner docked in nearby Liverpool in 2008.
Southport International, an English language school based in the town, has regularly
brought students primarily from Europe, but as far away as Japan and Russia, to study
during the summer months, accommodating the children with local residents. Project
International, based in London, also bring Japanese students to the area, staying in
Liverpool but visiting Southport as organised groups, to enjoy their leisure time.
Internationally recognised training courses, such as Welcome International and
Welcome Host are readily available to those working in the tourism sector, to enhance
their customer service skills to all visitors, whatever their nationality.

Southport Coach Hosts meet and greet.

Southport is very much a multi-cultural town with its surrounding areas of arable
land and tourism industry attracting thousands of workers to the region. Many have
chosen to make the town their home, resulting in many businesses offering a much
wider variety of European produce and creating a truly continental atmosphere.
Southport Tourism Business Network
There has been a public/private sector marketing partnership in Southport for the
last ten years evolving into the Southport Tourism Business Network (STBN) six years
ago. Comprising of a mix of private companies and public sector, the STBN works
together to promote Southport as a tourism destination. Businesses pay an annual
fee, which earn them member benefits, such as preferential advertising rates and
enhanced marketing & promotional activity.
The network has a number of working groups, one of which is dedicated to group
travel, and all have regular meetings, open to all members. Businesses offering
specific packages for group visitors are encouraged to provide details and editorial
for free inclusion into group travel and coach operator targetted publications.
As a tourist destination, Southport strives to support businesses to meet required
DDA (Disability Discrimination Act) compliance and has brought into place many
improvements, such as easy access to public buildings and ‘Motability’ powered
wheelchair hire situated in the town centre. The three new four star hotels which
opened in or near Southport last year, are also DDA compliant.

Southport’s four Coach Hosts think they have the best job in the world – that’s why
they’re all still welcoming coaches after more than ten years! Wendy, Jean, Mollie and
Dottie have proved themselves as fantastic ambassadors for coach travel to Southport,
meeting and greeting hundreds of thousands of visitors, some new to the town but
many who come back time and time again. Coach drivers know to look out for the
‘Ladies in Red’ who’ll happily keen them up to date with anything they need to know
about what’s happening in the town. Many local businesses value their hard work too
and this has resulted in sponsorship of the Coach Hosts uniforms for several years.
Coach Visitor Figures
Coach figures are collated by staff at the Coach Park and are based on coaches parking at
the centre. Those dropping off in the town and not parking, are not included in the figures
shown below. 2008 saw record coach visitor figures with the trend continuing for increased
visits in out of season months such as November and March.
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–
4
12
30
Feb
–
9
12
19
Mar
1
13
33
46
Apr
24
40
66
90
May
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120
219 286
June 42
312
332 351
July 151
310
446 457
Aug 170
395
410 373
Sep
156
249
240 311
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79
139
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34
34
53
65
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9
22
27
44
Total 699 1647 2004 2287

1999 2000 2001 2002 2003
66
36
61
58
42
30
27
49
66
62
54
46
58
113
112
142
163
179
195
238
354
260
316
323
308
491
477
536
665
742
677
608
759
581
656
501
497
577
756
881
414
465
565
462
525
226
173
213
273
285
85
66
122
150
206
50
65
82
82
127
3090 2883 3517 3666 4184

2004 2005 2006 2007 2008 2009
62
86
83
159
194 152
105
116
111
113
132 164
157
171
138
171
262 183
244
218
301
299
231 241
335
308
377
333
397
773
645
541
603
552
621
672
826
784
784
914
878
672
559
590
565
486
549
527
503
310
291
343
314
312
224
260
285
290
288
112
159
191
184
200
4422 4290 4417 4336 4445 740
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Awards

Coach Operator Benefits
Southport opened its first designated coach park in 1994 and
the extension of the ‘Park & Ride’ facility and the Southport Eco
Visitor Centre was completed in 2004. Together with incentives
offered to group organisers, Southport’s travel trade offer is one
of the most comprehensive and attractive in the UK.
■ Coach park situated within easy walking distance of the
town centre and on the same site as the Eco Visitor Centre
and Park & Ride facility. Parking is only £4.00 for 24 hours,
with only one price increase in fourteen years.
■ Parking for approximately 65 coaches
■ Secure coach park with CCTV and illuminated at night
■ One of only a few coach parks awarded ‘Park Mark’ status
by reaching standards agreed by ACPOS and the British
Parking Association
■ Drivers rest room, including lounge, kitchen and shower
facilities
■ Four designated coach ‘set down’ points situated at key
points in the town centre, one immediately outside the
Tourist Information Centre for ease of passenger
convenience and orientation. The other set down points are
on the Promenade, Nevill Street and Kingsway.

■ Coach driver’s passport scheme encouraging drivers to
collect stickers each time they park, then redeem them for
high street shopping vouchers
■ Team of four Coach Hosts who provide a free ‘meet & greet’
service from Easter until the end of October, handing out
booklets of discount vouchers to each passenger, along
with useful advice on what to do and where to go during
their visit.
■ Familiarisation visits organised for Coach Operators/Group
Organisers, showcasing Southport as an ideal ‘group
friendly’ destination.
■ Free coach parking for most events and free entry for the driver.
■ Excellent group discounts available for Southport events
■ Dedicated Group Sales & Travel Trade Officer to assist with
any group enquiries
■ Coach & Group Rates Guide produced each January and
sent out to database of existing contacts
■ Spring/summer and autumn/winter group travel newsletter
sent out in May and September
■ Attendance at trade shows and exhibitions to promote
group travel to Southport

CPT – Coach Friendly Town
In 2004 Southport was one of the first towns to
be awarded this prestigious accolade by the
Confederation of Passenger Transport.
UK Coach Awards
Sefton Metropolitan Borough Council, awarded
the ‘Most Coach Friendly Local Authority’ in
March 2009.
UK Coach Tourism Awards
Southport voted ‘Town/City of the Year 2009’
by readers of Coach Monthly.
Southport Tourist Information Centre
Situated on Lord Street, in the heart of the
town centre, Southport Tourist Information
Centre is an agent for National Express, two
local coach companies and Ticket Master, in
addition to holding promotional literature for
all of the town’s events and attractions. The
staff are all long-serving in the tourism sector
and their knowledge of the town and surrounding area is second to none.
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Testimonials

“

What Southport really offers is something for all the
family, with wonderful shopping, fabulous restaurants,
kids play activities, miles of lovely beaches, beautiful
gardens and a pretty lake not to mention a number of
new hotels and the wonderful Victorian splendour of
Lord Street.
The tourism team are always ready and willing to help
with any query however large or small, the prompt
action received is second to none. Having a Travel Trade
Officer at the end of a ‘phone really helps us out with
tour planning and itineraries and for the last two years
they have attended our local holiday show helping us to
promote our tours and excursions. The Southport website is also very useful and is really easy to negotiate.
The meet and greet service offered is really useful as
this enables our passengers to find out what's available
and any special event going on in the town as well as a
bonus Discount Voucher Booklet to use. Designated
drop offs make Southport easy access for all and the
ample, safe coach parking is a very important asset as
so many towns and cities just don't appreciate that we,
the coach operator, bring 40plus people to spend
money in their town! The driver’s lounge is great and
always welcomed by our drivers, where they can rest
in peace and quiet.

“

Southport is a must see destination
for our clients in the North West,
favoured over bigger cities such as
Manchester and Liverpool as being
more friendly, easier to navigate and
full of curiosities that make you want
to keep coming back. It offers something for everyone with its beach and
arcades for the old and young, seaside
walks on the flat which with the over
55’s is a big issue, a unique collection
and variety of shops, along with a
wide variety of eateries and hostelries.
In the year of 2009 we will have more
than 50 coaches based in the resort
itself and a further 120 visit on day
visits, this is fuelled by the towns
eagerness to meet coaches and
passengers know what’s going on
and the benefits available to group
leaders when visiting.

”

Harriet Stamp,
Glenton Holidays, Glasgow, Scotland

”

Julie Chalkley,
David Palmer Coaches, Normanton, West Yorkshire

COACH PARK

Eco Visitor Centre/Coach Park
Coach Set Down/Meet & Greet Point

www.visitsouthport.com/site/group-travel

